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Discussion  Crroup  Tonic  ''-'o . 10 


VHAT  SORT  OR  COOPTMTIVE  MOVSMEHT 
DO  AEERICAE  EAmiSRS  WADT? 


This  material  has  been  prepa.red  to  supnly  assis- 
tance for  disco.ssion  groups.  It  is  not  intended  to  direct 
attention  to  any  particular  point  ox  view,  neither  is  it 
pres'jjned  to  be  a.  complete  or  even  an  orderly  presentation 
of  the  discussion  possibilities  of  the  topic.  Its  purpose 
is  to  stimulate  discussion.  It  is  intended  to  assist  in 
creating  opportunities  for  discussion  in  the  belief  that 
tiirough  intense  discussion  people  m^ay  find  ways  of  thinking 
through  for  themselves  vital  questions  which  require  demo- 
cratic decision. 

The  attention  of  discussion  leaders  and  others  is 
called  pairticularly  to  the  ava.ilab ili ty  of  "Discussion: 

A Brief  Duide  to  I'ethods."  This  contains  practica.l  sug- 
gestions and.  information. 

Copies  of  "Discussion:  A Brief  C-uide  to  Methods," 
and  copies  of  this  and  other  group  discussion  topics  can 
be  obtained  from  the  Department  of  Agriculture,  Room  202, 
Washington,  D.  C. , or  by  writing  to  the  agricultural  col- 
lege of  your  state. 
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Topic : WKAT  SOHT  OF  COOPSHATIVE  MQVTT/IZjviT 
DO  A1:EDICA!J  DASMSHS  VVADT? 


At  a time  wlaeii  great  emphasis  is  oeing  put  upon  the 
use  of  governmental  mieans  of  economic  imiprovement , concern 
is  som.etim.es  expressed  as  to  the  effects  of  these  means  on 
older  volputary  efforts.  American  farm.ers  have  for  a period 
of  over  fifty  years  developed  a cooperative  econom-ic  m.overnent 
for  loth  market  and  purchasing.  About  one -third  of  the 
farmers  of  the  nation  are  members  of  one  or  imore  cooperative 
associatioi-.s . There  is  evidence  that  farmers  are  in  some  re- 
spects already  more  cooperative  than  other  groups  of  the  pop- 
ulation. 


1.  CAD  TED  COOPERATIVE  hOVEREHT  BE  STREEGTHEEED  THROUGH  GOVERIJ- 
MSHTAL  EPEORTS  TO  IMPROVE  PARK  ECONOMIC  CONDITIONS? 

2.  SHOULD  THERE  BE  A GREATER  CONCENTRATED  EPPORT  PLACED  ON 
COOPERATIVE  PURCHASING  AND  COOPERATIVE  lUlRKETING? 

3.  SHOULD  THE  SUCCESS  OP  COOPERATIVE  ASSOCIATIONS  EE  MEASURED 
IN  TERIiS  OP  PRICE? 

4.  SHOULD  PARIlERS  STRENGTHEN  AND  ENLARGE  EXISTING  COOPERATIVES, 
OR  SHOULD  THEY  WIDEN  THE  MOVEMENT  BY  EMPLOYING  NEW  TYPES  OP 
COOPERATIVES? 

5.  SHOULD  CHILDREN  AND  ADULTS  IN  RURAL  COMMUNITIES  EE  TAUGHT 
THE  PRINCIPLES  OF  V0LU:TARY  ECONOMIC  COOPERATION  IN  A 
SYoTSIiATIC  WAY  THROUGH  SCHOOLS  AND  OTHER  EDUCATIONAL  INSTITU- 
TIONS? 

6.  SHOULD  PARMER'S  COOPERATIVES  COOPERATE  OR  IDENTIFY  THEMSELVES 
WITH  CONSUMER'S  COOFEuATIVES  IN  THE  CITIES? 

7.  WHAT  ARE  THE  ECONOMIC  AND  SOCIAL  POSSIBILITIES  OP  COOPERATIVE 
FARM  CREDIT,  INCLUDING  CREDIT  UNIONS? 


SOME  PROS  AKD  COIIS 


"We  tried  voluntary  cooperation  for  about  two  generations 
and  it  didn't  get  us  very  far.  It  is  too  slow.  It  can’t  cope _ 
with  national  crises  or  with  international  conditions.  There- 
fore, the  time  has  come  to  rely  more  upon  governmental  means  than 
upon  cooperat  ves.  Voluntary  cooperatives  can  then  continue  to 
supplement  government  action." 


"What  farmiers  can  do  for  themselves  is  in  the  long  run 
more  important  than  wh.at  governments  can  do  for  farmers.  This 
is  the  lesson  of  ex-oerience,  in  manj^  nations  ovr-r  many  decades. 
Vol''antary  action  seem-s  slower  but  it  is  m.ore  lasting.  Voluntary 
efforts  provid.e  the  soundes  b base  on  which  to  worn  because  they 
can  carry  on  educational  work  in  small  groups.  Therefore,  the 
thing  to  do  is  to  keep  at  the  de^.'elopment  of  cooperatives  and 
simply  have  the  government  supplement  voluntary  ’work.  " 

III 

"Earmiers  have  been  on  the  wrong  track.  They  have  paid 
too  mruch  a,ttpntion  to  miarketing  cooperatives.  The  tning  to  do 
is  to  emaphasize  the  farm.er  as  a consumer.  This  means  much  m.ore 
attention  to  forming  organizations  for  purchasing.  In  this  con- 
nection, purchasing  can  be  expanded,  to  include  services  as  Y/ell 
as  goods.  Cooperative  insurance  is  an  example,  already  being 
tried  successfully  in  a number  of  states.  Cooperative  purchasing 
is  the  thing  of  the  future." 


IV 


"We  need  strong  cooperative  m.arketing  organizations  to 
help  get  bett'-r  prices  and  to  save  costs  in  the  selling  process. 
We  m.ay  have  neglected  purchasing  cooperatively  but  we  certainly 
need  to  continue  the  develoumient  of  marketing  coonerat  ives . 


farmers  have  been  exploited  both  as  sellers  and  buyers.  They 
must  try  to  get  together  to  make  a more  unified  impact  on  their 
own  miarkets." 


V’ 


"The  cost  of  moving  farm  products  from  the  farm  to  the 
consumer  is  entirely  too  costly  and  v/asteful.  The  farm.er  needs 
a larger  share  of  the  consnmer’s  dollar  ard  the  cons’omer  is  will- 
ing that  the  farmer  should  have  it  so  long  as  it  does  not  increase 
the  purchasing  price  to  him.  Costs  of  distribution  can  and  should 
De  reduced  hy  the  em^ployment  of  more  producer  and  consumer  cooper- 
atives. By  this  means  of  marketing,  loth  the  producer  and  farm- 
er have  a chance  of  getting  a square  deal  hy  dealing  directly 
with  one  another." 


VI 

"Consumers  can  huy  to  letter  advanta.ge  Y^hen  purchasing 
txheir  needs  as  individuals  rather  than,  through  cons^omer  cooner- 
atives.  They  study  their  individual  needs  and  retail  prices  in 
more  detail  than  would  he  possible  in  purchasing  associations. 
The  consumer  does  not  have  to  huy  from,  any  salesman  hut  instead 
shops  around  and  buys  from  the  firm  which  will  give  him  the 
best  quality  at  the  lowest  prices." 

VII 

"Farmers  do  not  need  new  and  easier  sources  of  credit. 
Easy  credit  and  high  prices  were  the  principal  reasons  wdiy  farm- 
ers became  heavily  indebted  during  and  immediately  following 
tne  vvar.  Later  these  debts  becama  burdensome  and  there  was  a 
V7idespread  effort  to  produce  iriore  goods  in  order  to  meet  fixed 
obligations.  This  increased  production  resulted  in  driving  farm, 
prices  still  lower,  and  was  one  of  the  chief  causes  of  the  de- 
pression. " 


VIII 

"The  great  need  of  the  American  farmau  is  a cooperative 
system  of  fa.rm  credit.  Liven  fair  prices  for  his  commodities, 
and  a system  of  farm  credit  that  he  can  use,  without  paying 
exorbitaPxt  interest  rates,  and  the  fanner  will  pay  out  on  his 
indebtedness.  The  farmer  asks  no  favors  or  spacial  privileges. 
All  he  asks  : s that  he  be  granted  the  same  privileges  of  borrow- 
ing money  at  reasonable  rates  of  interest,  as  other  businesses 
have  been  able  to  do  for  years,  and  he  will  solve  his  problem.s 
as  they  arise." 
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Marketing  Agricultural  Products  in  the  United  States.  3y  Fred  E 
Clark  and  L.  H.  Ueld.  Hew  York.  The  Macmillan  Comipany 
1932.  672  pp.  $4.25. 

Efficient  Marketing  for  Agriculture.  Sy  Theodore  Macklin.  Hew 
York.  The  Macrnillen  Company.  1921.  413  pp.  $3.00 

How  Great  Cities  Are  Fed.  3y  W.  P.  Hedden.  Hew  York.  3.  C. 
Heath  & Company.  1929.  285  pi:.  82.80. 

Cooperative  Marketing  Makes  Steady  Grovvth.  Washington.  Federal 
Farm.  3oard.  Ballet  in  8.  April  1932.  62  pp. 

Adventures  in  Cooperation.  Ey  W.  H.  Stacy.  Ames,  Iowa  State 
College  Extension  Service.  1932.  10  pp.  Mimeographed. 

America's  Ansv/er--Cons'amers  ’ Cooperation.  Ey  E.  H.  Eowen.  Hew 
York.  Tne  Cooperative  League.  1934.  16  pp.  10  cents. 

Social  Aspects  of  Farmers  Cooperative  Marketing.  Ey  Eenson  Y. 
Landis.  Chicago.  University  of  Chicago  Press.  1925. 

70  pp.  25  cents. 

A^gricultural  Cooperation  in  Lenmark.  Ey  Cxhris  L.  Christensen. 

Washington.  1924«  88  pp.  15  cents.  Supt.  of  Eoc'oments 

Goverrmient  Printing  Office. 

Cooperation  in  Agriculture.  Comgoiled  by  Chastina  Gardner. 

Washington.  Farm  Credit  Administration.  1931.  113  pp. 

(a  selected  and  annotated  bibliography  with  special 
reference  to  Marketing,  Parchasing,  and  Credit) 

Cooperation,  The  Hope  of  the  Cons'om^er.  Ey  Emerson  F.  Harris, 

Hew  York.  The  Macm.illan  Co.,  1918.  328  pp. 
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